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How To Make Mbney Wth Special Event Videos

Speci al event videos are nuch sinpler and a lot |ess worry than

weddi ng videos. In many cases, you'll only need one canmera, one
m crophone, and little or no editing. You'll charge |ess, of
course, but your profit margin will be higher. You can market

this service to any professional person or group - attorneys,
sal espeopl e, financial advisors, professional speakers - anyone
who nmust give a talk, presentation or lecture before a group of
peopl e. Workshops, neetings, conferences, reunions, all are
potential jobs for you.

As with weddi ngs, neet beforehand with the person or persons you
will be taping, both to get their permission to tape them if
necessary, and to get a feel for what they specifically want on
tape. If all they want is a tape of their speech, then al

you'll need is one canera (two if you want a spare in case of
probl ens), one nicrophone and a tripod. Set your equi pnent up
wel | ahead of time, to allow for testing. Be sure to have the
subj ect of the tape do a test of part of their speech, so you
can be sure the mcrophone is set right. It's inportant to have
cl ear sound for event taping.

For panel discussions, neetings and other group events, you'l
want to have a canera pointed at every person, or possibly at
every two people, as well as one at the whole group. WMake sure
every person can be picked up by your nicrophones. When you
edit the tapes together, try to have the speaki ng person on
screen as they speak, unless that would nmean too many rapid
changes, which can be disorienting to the viewer. |f taping an
interview, the subject of the interviewis nore inportant than
the interviewer. Wile it's good to cut in a reaction shot of
the interviewer fromtinme to tinme, keep the focus of your tape
on the person being intervi ewed.

Unl ess you need to use nultiple caneras and heavy editing, you
shoul d charge | ess for event taping than you would for weddi ng
taping. There are a few reasons for this. First, you wll
spend far less time on an event tape. Second, you have a hi gher
potential for return business. |If you do a good job, you have a
good chance of being called in again for the next neeting or
conference. Finally, there is always the possibility of selling
copies of the tape to targeted custonmers. This can either be
done for the subject of the tape, with you getting a cut, or the
subj ect can pay you a |license fee for each that he or she sells.

An up-and-coming event to tape is the high school or college
class reunion. O fer your services to tape the reunion as a
keepsake for those who attended, or those who couldn't attend.
If you price your service right, you may be able to work a dea
where each attendee would get a copy of the tape as part of
their registration fee, with a cut going to you. You'll make

| ess for each tape, but you'll be nake up on quantity. You
shoul d be able to nmake $10 to $15 per tape just for copying the
nmaster onto a blank. Set up your VCRs, start the copying, and
grab a good book. Sounds like easy noney to ne! |If you tape a
reunion, try to get a class list so you can send a personalized
letter and brochure to those who didn't attend. They are a good
mar ket for copies of the tape. You will need to work out
details with the planning committee of the reunion, as they will
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probably want a cut of the profits, whichis fair. But, you are
entitled to the lion's share, since you did the work.

When taping a reunion, make sure to get a good group shot of the
att endees, possibly panning across the group for clear face
shots. Be sure to tape any and all speeches, inportant class
menbers |i ke the val edictorian, class |eaders, sports figures,
and any cl ass nenber(s) who have becone | ocal or nationa
celebrities. Be sure to get plenty of candid naterial, too,
which can be edited in. You'll want to make sure your skills
are good when hol ding the canera for an event |ike this.

O her events you may want to consider would be famly events,

i ke birthdays, bar/bat mitzvahs, holiday get-togethers, as well
as business and school parties, award cerenobnies, etc. You'l
get these jobs primarily fromreferrals, which nmeans your

mar keti ng expenses for these occasional events will be little or
none.

Scan your newspaper periodically for local publicity events like
hot air ball oon races, boat races or shows, trade shows,
scouting events, or other events that appeal to a specialized
crowd. Get pernission to tape these events, then work out one
of these deals:

Sell the tape to the sponsor of the event;
Keep the rights to the tape and give the sponsor a royalty fee

for each tape sold.

Al so, you could tape a group of simlar events and edit them
together into a conpilation tape that could be sold to targeted
custonmers. There are many potential profit areas in event
taping, if you keep your eyes open
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